Lean Startups For Social Change The
Revolutionary Path To Big Impact
Getting the books Lean Startups For Social Change The Revolutionary Path To Big Impact
now is not type of challenging means. You could not isolated going once ebook stock or library or
borrowing from your contacts to right of entry them. This is an no question simple means to
specifically acquire lead by on-line. This online revelation Lean Startups For Social Change The
Revolutionary Path To Big Impact can be one of the options to accompany you behind having
supplementary time.
It will not waste your time. say you will me, the e-book will unquestionably tell you other event to
read. Just invest little era to contact this on-line declaration Lean Startups For Social Change
The Revolutionary Path To Big Impact as well as evaluation them wherever you are now.

Startup Myths and Models - Rizwan Virk
2020-06-02
Budding entrepreneurs face a challenging road.
The path is not made any easier by all the
clichés they hear about how to make a startup
succeed—from platitudes and conventional
wisdom to downright contradictions. This witty
and wise guide to the dilemmas of
entrepreneurship debunks widespread
misconceptions about how the world of startups
works and offers hard-earned advice for every
step of the journey. Instead of startup
myths—legends spun from a fantasy version of
Silicon Valley—Rizwan Virk provides startup
models—frameworks that help make thoughtful
decisions about starting, growing, managing,
and selling a business. Rather than dispensing
simplistic rules, he mentors readers in the
development of a mental toolkit for approaching
challenges based on how startup markets evolve
in real life. In snappy prose with savvy popculture and real-world examples, Virk recasts
entrepreneurship as a grand adventure. He
points out the pitfalls that appear along the way
and offers insights into how to avoid them,
sharing the secrets of founding a startup, raising
money, hiring and firing, when to enter a market
and when to exit, and how to value a company.
Virk combines lessons learned the hard way
during his twenty-five years of founding,
investing in, and advising startups with
reflections from well-known venture capitalists
and experts. His candid advice makes Startup
lean-startups-for-social-change-the-revolutionary-path-to-big-impact

Myths and Models an ideal guide for those
readers just embarking on the startup life and
those looking for their next adventure.
Startup Communities - Brad Feld 2012-09-06
An essential guide to building supportive
entrepreneurial communities "Startup
communities" are popping up everywhere, from
cities like Boulder to Boston and even in
countries such as Iceland. These types of
entrepreneurial ecosystems are driving
innovation and small business energy. Startup
Communities documents the buzz, strategy,
long-term perspective, and dynamics of building
communities of entrepreneurs who can feed off
of each other's talent, creativity, and support.
Based on more than twenty years of Boulderbased entrepreneur turned-venture capitalist
Brad Feld's experience in the field?as well as
contributions from other innovative startup
communities?this reliable resource skillfully
explores what it takes to create an
entrepreneurial community in any city, at any
time. Along the way, it offers valuable insights
into increasing the breadth and depth of the
entrepreneurial ecosystem by multiplying
connections among entrepreneurs and mentors,
improving access to entrepreneurial education,
and much more. Details the four critical
principles needed to form a sustainable startup
community Perfect for entrepreneurs and
venture capitalists seeking fresh ideas and new
opportunities Written by Brad Feld, a thoughtleader in this field who has been an early-stage
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investor and successful entrepreneur for more
than twenty years Engaging and informative,
this practical guide not only shows you how
startup communities work, but it also shows you
how to make them work anywhere in the world.
The Startup Owner's Manual - Steve Blank
2020-03-17
More than 100,000 entrepreneurs rely on this
book for detailed, step-by-step instructions on
building successful, scalable, profitable startups.
The National Science Foundation pays hundreds
of startup teams each year to follow the process
outlined in the book, and it's taught at Stanford,
Berkeley, Columbia and more than 100 other
leading universities worldwide. Why? The
Startup Owner's Manual guides you, step-bystep, as you put the Customer Development
process to work. This method was created by
renowned Silicon Valley startup expert Steve
Blank, co-creator with Eric Ries of the "Lean
Startup" movement and tested and refined by
him for more than a decade. This 608-page howto guide includes over 100 charts, graphs, and
diagrams, plus 77 valuable checklists that guide
you as you drive your company toward
profitability. It will help you: • Avoid the 9
deadly sins that destroy startups' chances for
success • Use the Customer Development
method to bring your business idea to life •
Incorporate the Business Model Canvas as the
organizing principle for startup hypotheses •
Identify your customers and determine how to
"get, keep and grow" customers profitably •
Compute how you'll drive your startup to
repeatable, scalable profits. The Startup Owner's
Manual was originally published by K&S Ranch
Publishing Inc. and is now available from Wiley.
The cover, design, and content are the same as
the prior release and should not be considered a
new or updated product.
The Lean Startup - Eric Ries 2017-02
In The Lean Startup the successful serial
entrepreneur Eric Ries throws traditional
thinking out of the window, and presents his
radically new methodology for building a
successful business. Most startups, says Ries,
fail - but they fail for preventable reasons. 'Lean
thinking' is the key to success, and represents
the next paradigm shift in business
management. Most people assume that the key
to a lucrative business is expert management, a
lean-startups-for-social-change-the-revolutionary-path-to-big-impact

high-performance product and good customer
service. But the real secret, Ries argues, is
creating things that people want to buy in the
first place. Startups generally fail not because of
missed deadlines, faulty products or blown
budgets, but because entrepreneurs are too
focused on their vision, on their great new idea,
and don't know what it is that their customers
really want. The solution, according to Ries, is
'lean thinking' and 'validated learning'. Rather
than designing an elaborate business plan and
committing large amounts of financial and
human resources from the start, first find out
what you can about your potential customers.
And rather than adopting a static, productcentric approach, test your idea on your
customers: respond to their feedback, and
constantly be prepared to adjust your product,
as well as your business.
Building High Performance Government
Through Lean Six Sigma: A Leader's Guide to
Creating Speed, Agility, and Efficiency - Mark
Price 2011-06-17
Private Sector Strategies for Public Service
Leaders No corner of the government or public
sector has been spared from budget turmoil in
recent years. Among budget cuts, increased
requirements, and new threats and challenges,
governments typically balance the scales
through (1) increased funding and/ or (2)
rationalizing services or service levels. This book
gives you a third option. It’s called high
performance, and it’s been implemented in the
private sector—with great success—for more
than two decades. This hands-on guide, written
by the global consultants from Accenture, shows
you how to apply these business principles in
any public organization. Learn how to: Improve
the outcomes you deliver— while lowering the
cost to deliver them. Streamline your
operations—by increasing speed, agility, and
efficiency. Build a high-performance “anatomy”
to strengthen your organization. Manage assets,
decrease risks and losses, and deliver true
excellence. Featuring case studies from the
public sector, including federal, state, local,
agencies, bureaus, and departments, this unique
guide takes you inside government
organizations, where high performance
“anatomy” is already making a difference. You’ll
discover low-cost techniques deployed by the
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Naval Air Systems Command and the IRS, as
well as high-performance solutions for problems
as diverse as homeland security, disaster
response, health care costs, and dwindling
resources. High Performance Government
provides a proven method for adapting to the
“New Normal” of lower budgets by showing you
how to do even more with even less—creating a
learning, working environment that reacts to
change. This is how the top companies in the
world increase productivity and profits through
any market conditions. From Wall Street to
Washington and Main Street, real success is
driven by execution excellence. This book gives
you the solutions you need to lower cost and
create a leaner more efficient organization.
Praise for Building High Performance
Government “Building High Performance
Government is a fast read with a big message. It
explains how the inevitable downsizing of
governments at all levels—federal, state,
local—doesn’t have to also mean fewer or lowerquality services. This book highlights viable
strategies already in use today to create better
alignment and greater productivity in
government.” —Graham Richards, Former
Mayor of Fort Wayne, Indiana “Every level of
government is experiencing a budget crunch
these days, and that always results in slashing
services. This book can help public sector
leaders find another option—how to deliver on
their core mission at a much lower cost.” —Sean
O’Keefe, CEO , EADS North America, former
Administrator of NASA, former Secretary of the
Navy and former chancellor of Louisiana State
University (LSU) “A solid read for federal, state,
and local government leaders wondering how to
‘do more, without more.’ Building High
Performance Government focuses on the main
things that leaders can do to help their
organization get more out of each tax dollar
while also improving quality and speed—an
absolutely essential requirement in today’s
fiscally constrained environment.” —David
Melcher, Senior Vice President, ITT Corporation;
President, ITT Defense & Information Solutions,
US Army Lieut enant General (Ret.) formerly the
Army’s Military Deputy for Budget and Deputy
Chief of Staff for Programs in the Pentagon
Intentional Integrity - Robert Chesnut
2020-07-28
lean-startups-for-social-change-the-revolutionary-path-to-big-impact

Silicon Valley expert Robert Chesnut shows that
companies that do not think seriously about a
crucial element of corporate
culture—integrity—are destined to fail. “Show of
hands—who in this group has integrity?” It’s
with this direct and often uncomfortable
question that Robert Chesnut, General Counsel
of Airbnb, begins every presentation to new
employees. Defining integrity is difficult. Once
understood as “telling the truth and keeping
your word,” it was about following not just the
letter but the spirit of the law. But in a moment
when workplaces are becoming more diverse,
global, and connected, silence about integrity
creates ambiguities about right and wrong that
make everyone uncertain, opening the door for
the minority of people to rationalize selfish
behavior. Trust in most traditional institutions is
down—government, religious organizations, and
higher education—and there’s a dark cloud
hovering over technology. But this is precisely
where companies come in; as peoples’ faith in
establishments deteriorates, they’re turning to
their employer for stability. In Intentional
Integrity, Chesnut offers a six-step process for
leaders to foster and manage a culture of
integrity at work. He explains the rationale and
legal context for the ethics and practices, and
presents scenarios to illuminate the nuances of
thinking deeply and objectively about workplace
culture. We will always need governments to
manage defense, infrastructure, and basic
societal functions. But, Chesnut argues, the
private sector has the responsibility to use
sensitivity and flexibility to make broader
progress—if they act with integrity. "Rob is an
insider who's combined doing good with doing
business well in two iconic Silicon Valley
companies. His book contains smart, practical
advice for anyone looking to do good and do
well.” —Reid Hoffman, co-founder of LinkedIn
and author of Blitzscaling
Feminism - Celia V. Harquail 2019-07-15
In this concise book, feminist thought is made
accessible and relevant to both students and
management practitioners. An empowering
introduction to an often-overlooked key idea,
this book illuminates how feminist thinking can
liberate our understanding of work and
management. Feminism: A Key Idea for Business
and Society boldly challenges assumptions about
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both feminism and business. It offers a primer
on feminism for business and explains feminist
interventions including adding women’s voices,
pushing for equality, and practicing feminist
values to make businesses more successful and
more just. It analyzes the obstacles
organizations and individuals face in their efforts
to address gender inequality, and demonstrates
how feminist interventions have changed the
terms of business conversations around topics
such as defining work, centering the economy
around care, how jobs work and wages are
gendered, violence in the workplace, horizontal
and peer-to-peer organizational structures that
don’t depend on dominance, enlightened
leadership models, and power. As this book
demonstrates, feminism has already had a
profound impact on business, with many of its
key tenets incorporated into business thinking.
As one of the first books to offer feminist
insights and critiques of business to the
practicing manager, business student, and nonacademic, this book offers a fresh, positive vision
that is remarkably relevant.
Lean Six Sigma for Good - Brion Hurley
Design as Democracy - David de la Pena
2017-12-07
How can we design places that fulfill urgent
needs of the community, achieve environmental
justice, and inspire long-term stewardship? By
bringing community members to the table with
designers to collectively create vibrant,
important places in cities and neighborhoods.
For decades, participatory design practices have
helped enliven neighborhoods and promote
cultural understanding. Yet, many designers still
rely on the same techniques that were developed
in the 1950s and 60s. These approaches offer
predictability, but hold waning promise for
addressing current and future design challenges.
Design as Democracy is written to reinvigorate
democratic design, providing inspiration,
techniques, and case stories for a wide range of
contexts. Edited by six leading practitioners and
academics in the field of participatory design,
with nearly 50 contributors from around the
world, it offers fresh insights for creating
meaningful dialogue between designers and
communities and for transforming places with
justice and democracy in mind.
lean-startups-for-social-change-the-revolutionary-path-to-big-impact

The Lean Machine - Dantar P. Oosterwal
2010-01-13
From near-extinction in the early eighties,
Harley-Davidson rose to worldwide recognition
and is still today one of the great, iconic
American motorcycle brands. In this insider
guide, former Harley-Davidson executive Dantar
Oosterwal offers an exclusive look at how
Harley-Davidson was able to adapt in an everchanging world to stay on top and stay in
existence. In The Lean Machine, readers learn
about Harley-Davidson’s secret weapon and goto formula for outstanding success: KnowledgeBased Product Development. Rooted in Japanese
productivity improvement techniques, this
method helped Harley realize an unprecedented
fourfold increase in throughput in half the time-powering annual growth of more than ten
percent. Winner of the 2017 Shingo Prize for
Literature, The Lean Machine--which is part
business journal, part analysis, and part step-bystep toolkit--takes readers through the day-today transformation at Harley and identifies
universal change and improvement issues so
that companies in any industry can incorporate
this game-changing system--with predictably
excellent results.
Zero to One - Peter Thiel 2014-09-16
#1 NEW YORK TIMES BESTSELLER • “This
book delivers completely new and refreshing
ideas on how to create value in the
world.”—Mark Zuckerberg, CEO of Meta “Peter
Thiel has built multiple breakthrough
companies, and Zero to One shows how.”—Elon
Musk, CEO of SpaceX and Tesla The great secret
of our time is that there are still uncharted
frontiers to explore and new inventions to
create. In Zero to One, legendary entrepreneur
and investor Peter Thiel shows how we can find
singular ways to create those new things. Thiel
begins with the contrarian premise that we live
in an age of technological stagnation, even if
we’re too distracted by shiny mobile devices to
notice. Information technology has improved
rapidly, but there is no reason why progress
should be limited to computers or Silicon Valley.
Progress can be achieved in any industry or area
of business. It comes from the most important
skill that every leader must master: learning to
think for yourself. Doing what someone else
already knows how to do takes the world from 1
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to n, adding more of something familiar. But
when you do something new, you go from 0 to 1.
The next Bill Gates will not build an operating
system. The next Larry Page or Sergey Brin
won’t make a search engine. Tomorrow’s
champions will not win by competing ruthlessly
in today’s marketplace. They will escape
competition altogether, because their businesses
will be unique. Zero to One presents at once an
optimistic view of the future of progress in
America and a new way of thinking about
innovation: it starts by learning to ask the
questions that lead you to find value in
unexpected places.
Lean Impact - Ann Mei Chang 2018-10-30
Despite enormous investments of time and
money, are we making a dent on the social and
environmental challenges of our time? What if
we could exponentially increase our impact?
Around the world, a new generation is looking
beyond greater profits, for meaningful purpose.
But, unlike business, few social interventions
have achieved significant impact at scale.
Inspired by the modern innovation practices,
popularized by bestseller The Lean Startup, that
have fueled technology breakthroughs touching
every aspect of our lives, Lean Impact turns our
attention to a new goal - radically greater social
good. Social change is far more complicated
than building a new app. It requires more
listening, more care, and more stakeholders. To
make a lasting difference, solutions must be
embraced by beneficiaries, address root causes,
and include an engine that can accelerate
growth to reach the scale of the need. Lean
Impact offers bold ideas to reach audacious
goals through customer insight, rapid
experimentation and iteration, and a relentless
pursuit of impact. Ann Mei Chang brings a
unique perspective from across sectors, from her
years as a tech executive in Silicon Valley to her
most recent experience as the Chief Innovation
Officer at USAID. She vividly illustrates the book
with real stories from interviews with over 200
organizations across the US and around the
world. Whether you are a nonprofit, social
enterprise, triple bottom line company,
foundation, government agency, philanthropist,
impact investor, or simply donate your time and
money, Lean Impact is an essential guide to
maximizing social impact and scale.
lean-startups-for-social-change-the-revolutionary-path-to-big-impact

FinTech Revolution - Sofie Blakstad
2018-06-06
This book is a practical guide to the evolving
landscape of finance, highlighting how it’s
changing our relationship with money and how
financial technology, together with
macroeconomic and societal change, is rewriting
the story of how business is done in developing
economies. Financial services companies are
trying to become more customer focused, but
struggling to help huge customer segments,
particularly in developing economies. Alternative
financial models and tools are emerging, which
are being embraced by consumers and
incumbents. In large parts of the developing
world, alternative services are leapfrogging
traditional finance, meaning more and more
people have access to finance without ever
needing a bank. Meanwhile, the barriers around
financial services companies are crumbling, as
they become more reliant on integration with
new providers and alternative types of service.
Financial products can no longer be viewed in
isolation, but as part of a service landscape that
supports how people do life. This means
rethinking how our businesses are designed,
motivated and organised, and letting go of the
old ways of thinking about supply and demand.
With practical steps businesses and, in
particular, financial services organisations need
to take to participate in a global service
ecosystem, this book will be of interest to
financial professionals who work in banking,
financial technology, and development finance.
Lean Startups for Social Change - Michel
Gelobter 2015-11-02
The Service Startup - Tenny Pinheiro 2014-05-26
A practical guide to integrate Design Thinking
and Lean Startup in the service era. "Pinheiro
will inspire you to think differently about
business, design, education, and - perhaps most
importantly - the way you work every day." Kerry Bodine, co-author of Outside In: The
Power of Putting Customers at the Center of
Your Business "In this book, Tenny offers some
extremely valid and hard-hitting criticism
regarding the ideals surrounding the dictate of
building a Minimum Viable Product. Agreed on
many fronts but I found his reinvention of these
principles when applied to the service industry
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to be extremely insightful. The concept of a
Minimum Valuable Service is unique, new and
sets goals intended to deliver maximum value
with measurable results.This is a must read for
anyone in the global innovation economy." - Rick
Rasmussen, NestGSV. International Business
development. This book is a practical guide that
explores how startup entrepreneurs and
business leaders, who hold no Design degrees,
can integrate Service Design into their
development cycles in order to create
sustainable, desirable and profitable new
services. In the first part, Tenny explores the
reasons why startups need to move away from
the "make and sell" industrial logic we've been
exploiting over the last century. To take its place
he proposes a new service oriented mindset that
carries the idea of "learn, use and remember"
users' journeys. He also discusses the challenges
our industrial society is facing and how the
combination of design with a service oriented
mentality can be key to help new and existent
businesses make this shift. In the second part,
he will take you on a journey through the MVS Minimum Valuable Service - model. This model
can seamlessly integrate Service Design into the
Lean Startup or any Agile development cycle. It
adds the human values needed to foster service
innovations within the Lean's scientific
approach. In this part of the book you will learn
tools, methods and practices that will help you
get your hands dirty with design. At some point
every adventure requires a great guide, and this
journey into the heart of the new is led
impeccably by Tenny Pinheiro. Slyly
sidestepping the pitfalls of the Lean Startup
approach, he skillfully navigates us through to a
deeper understanding of the forces shaping the
evolving service economy. By trusting the
wisdom of the many to help design the next
phase of business, his approach taps into an
inexhaustible source of creativity and
innovation. The Service Startup is a trusty
roadmap that you will long keep by your side. As
Tenny might suggest: learn it, use it, and
remember it. - Jamer Hunt, Parsons The New
School for Design. Director for the graduate
Program in Transdisciplinary Design. "I'll admit
it: I enjoy seeing someone who knows their stuff
re-assemble and improve on the work of an
adjacent profession. Tenny calls out what's
lean-startups-for-social-change-the-revolutionary-path-to-big-impact

lacking in the Lean Startup approach, in the
most thorough and insightful ways. In the spirit
of iteration, he's taken an existing approach and
improved on it. If only all criticism were this
good. I enjoyed his delightfully nuanced views on
the world of services - how they're perceived,
experienced, and remembered - as well as his
historical perspectives on the worlds of design,
business and marketing. Opinionated but also
well-informed, this is a pragmatic, humancentric take on designing and delivering services
that I'd recommend to anyone whose work
affects other people. - Chad Thornton,
Experience Designer, Airbnb""
Platform Revolution: How Networked
Markets Are Transforming the Economyand
How to Make Them Work for You - Geoffrey
G. Parker 2016-03-28
A practical guide to the new economy that is
transforming the way we live, work, and play.
Uber. Airbnb. Amazon. Apple. PayPal. All of
these companies disrupted their markets when
they launched. Today they are industry leaders.
What’s the secret to their success? These
cutting-edge businesses are built on platforms:
two-sided markets that are revolutionizing the
way we do business. Written by three of the
most sought-after experts on platform
businesses, Platform Revolution is the first
authoritative, fact-based book on platform
models. Whether platforms are connecting
sellers and buyers, hosts and visitors, or drivers
with people who need a ride, Geoffrey G. Parker,
Marshall W. Van Alstyne, and Sangeet Paul
Choudary reveal the what, how, and why of this
revolution and provide the first “owner’s
manual” for creating a successful platform
business. Platform Revolution teaches
newcomers how to start and run a successful
platform business, explaining ways to identify
prime markets and monetize networks.
Addressing current business leaders, the authors
reveal strategies behind some of today’s up-andcoming platforms, such as Tinder and
SkillShare, and explain how traditional
companies can adapt in a changing marketplace.
The authors also cover essential issues
concerning security, regulation, and consumer
trust, while examining markets that may be ripe
for a platform revolution, including healthcare,
education, and energy. As digital networks
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increase in ubiquity, businesses that do a better
job of harnessing the power of the platform will
win. An indispensable guide, Platform Revolution
charts out the brilliant future of platforms and
reveals how they will irrevocably alter the lives
and careers of millions.
The Ultimate Guide to Dropshipping - Mark
Hayes 2013-08-21
The Ultimate Guide to Dropshipping is a
complete guide on how to create and run a
successful dropshipping business. "This is by far
the best book on dropshipping available. You will
will learn everything you need to know about
finding a product, setting up an online store and
growing your business." (Sean Work, Director of
Marketing, KISSmetrics) "Andrew and Mark
have written a comprehensive, no-BS guide to
dropshipping. Essential reading for anyone
considering this type of retail." (Chandra Clark,
Founder & President, Scribendi) "These guys
distill everything you need to know about
dropshipping. It's a must read if you want
practical advice and a clear blueprint to help you
grow your business." (Valerie Khoo, National
Director, Australian Writers' Centre) "Holy jeez I wish these guys had written this 7 years ago....
I can say that the advice in this book is spot on."
Play Bigger - Al Ramadan 2016-06-14
The founders of a respected Silicon Valley
advisory firm study legendary category-creating
companies and reveal a groundbreaking
discipline called category design. Winning today
isn’t about beating the competition at the old
game. It’s about inventing a whole new
game—defining a new market category,
developing it, and dominating it over time. You
can’t build a legendary company without
building a legendary category. If you think that
having the best product is all it takes to win,
you’re going to lose. In this farsighted,
pioneering guide, the founders of Silicon Valley
advisory firm Play Bigger rely on data analysis
and interviews to understand the inner workings
of “category kings”— companies such as
Amazon, Salesforce, Uber, and IKEA—that give
us new ways of living, thinking or doing
business, often solving problems we didn’t know
we had. In Play Bigger, the authors assemble
their findings to introduce the new discipline of
category design. By applying category design,
companies can create new demand where none
lean-startups-for-social-change-the-revolutionary-path-to-big-impact

existed, conditioning customers’ brains so they
change their expectations and buying habits.
While this discipline defines the tech industry, it
applies to every kind of industry and even to
personal careers. Crossing the Chasm
revolutionized how we think about new products
in an existing market. The Innovator’s Dilemma
taught us about disrupting an aging market.
Now, Play Bigger is transforming business once
again, showing us how to create the market
itself.
Completing Capitalism - Bruno Roche
2017-05-01
Two leading economists present a new model for
sustainable capitalism based on the economics
of mutuality. For decades, leaders in the
business world have believed that their sole
responsibility is to maximize profit for
shareholders. But this obsessive focus was a
major cause of the abuses that nearly sunk the
global economy in 2008. While books like
Thomas Piketty’s Capital in the Twenty-First
Century have exposed the shortcomings of
financial capitalism, Completing Capitalism goes
further by describing a well-developed, fieldtested alternative. In this analytically rigorous
and eminently practical book, Bruno Roche and
Jay Jakub offer a more complete form of
capitalism, one that delivers superior financial
performance precisely because it mobilizes and
generates human, social, and natural capital
along with financial capital. Offering practical,
real-world illustrations, Roche and Jakub
describe how their model has been implemented
in live business pilots in Africa, Asia, and
elsewhere.
Lean Startups for Social Change - Michel
Gelobter 2015-11-02
For years, the lean startup has been
revolutionizing both new and established
businesses. In this eye-opening book, serial
social entrepreneur Michel Gelobter shows how
it can do the same for nonprofits. Traditionally,
whether creating a new business or a new
program, entrepreneurs in all sectors develop a
plan, find money to fund it, and pursue it to its
conclusion. The problem is, over time conditions
can change drastically—but you’re locked into
your plan. The lean startup is all about agility
and flexibility. Its mantra is “build, measure,
learn”: create small experimental initiatives,
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quickly get real-world feedback on them, and
use that data to expand what works and discard
what doesn’t. Using dozens of social sector
examples, Gelobter walks you through the
process. The standard approach wastes time and
money. The lean startup will help your
organization vastly increase the good it does.
Makers - Chris Anderson 2012-10-02
3D Robotics co-founder and bestselling author
Chris Anderson takes you to the front lines of a
new industrial revolution as today’s
entrepreneurs, using open source design and 3D printing, bring manufacturing to the desktop.
In an age of custom-fabricated, do-it-yourself
product design and creation, the collective
potential of a million garage tinkerers and
enthusiasts is about to be unleashed, driving a
resurgence of American manufacturing. A
generation of “Makers” using the Web’s
innovation model will help drive the next big
wave in the global economy, as the new
technologies of digital design and rapid
prototyping gives everyone the power to invent-creating “the long tail of things”.
Startup Rising - Christopher M. Schroeder
2013-08-13
Despite the world's elation at the Arab Spring,
shockingly little has changed politically in the
Middle East; even frontliners Egypt and Tunisia
continue to suffer repression, fixed elections,
and bombings, while Syria descends into civil
war. But in the midst of it all, a quieter
revolution has begun to emerge, one that might
ultimately do more to change the face of the
region: entrepreneurship. As a seasoned angel
investor in emerging markets, Christopher M.
Schroeder was curious but skeptical about the
future of investing in the Arab world. Travelling
to Dubai, Cairo, Amman, Beirut, Istanbul, and
even Damascus, he saw thousands of talented,
successful, and intrepid entrepreneurs, all
willing to face cultural, legal, and societal
impediments inherent to their worlds. Equally
important, he saw major private equity firms,
venture capitalists, and tech companies like
Google, Intel, Cisco, Yahoo, LinkedIn, and
PayPal making significant bets, despite the
uncertainty in the region. With Startup Rising,
he marries his own observations with the
predictions of these tech giants to offer a
surprising and timely look at the second stealth
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revolution in the Middle East-one that promises
to reinvent it as a center of innovation and
progress.
Creating Business Value and Competitive
Advantage With Social Entrepreneurship Iyigun, N. Oyku 2018-07-20
The field of social entrepreneurship is attracting
attention from multiple industries. Social
entrepreneurs are responsible for finding ways
to creatively contribute to society by providing
affordable products and services. Creating
Business Value and Competitive Advantage With
Social Entrepreneurship is a useful scholarly
resource that examines the broad topic of social
entrepreneurship by looking at relevant
theoretical frameworks and fundamental terms.
Focused on topics such as creating business
value, promoting social entrepreneurship, and
enacting programs of social change, this book
provides the latest research and practical
solutions concerning social entrepreneurship.
The source proves valuable to academicians,
researchers, entrepreneurship practitioners, and
individuals interested in learning more about
social entrepreneurship.
Development 101 - John Frank 2015-04-01
In our 60 years of combined experience with
faith-based non-profits we have seen high
turnover rates in development staff, a general
lack of a driving philosophy/theology of
development in most ministries, confusion from
boards over their proper role in development,
and development staff who are frustrated and
burned out by the demands of their work. The
common denominator is a lack of a
comprehensive, biblically based, fundamentally
sound, development strategy. We see at least
four main reasons for this situation. First, far too
few ministries have a theology of development
that serves as a rule and guide for all of their
work in raising kingdom resources. The result is
that the demands for money, rather than
Scripture, dictate the techniques used for
fundraising. Second, many organizations set
unrealistic goals and expectations for their
development team. When they are not reached,
the ministry makes a change and tries again.
When you add to this a lack of adequate training
for new development officers, the turnover rate
is understandable. Third, we see a serious lack
of integration in development work. Ministries
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take a shotgun approach, trying all sorts of
different ways to reach income goals, but far too
seldom take a comprehensive, strategic
approach that serves the giving partners not just
the organization. Finally, we experience
consistent misunderstanding and confusion over
the board's role in development work,
compounded by an inability by the board to
develop metrics for measuring effectiveness and
success in raising funds based on kingdom
principles.This book addresses these concerns
and provide development professionals with a
tool that can help them build robust, Godhonoring development programs. It is our prayer
that this book will help development staff and
CEO's set realistic goals based on the time it
takes to build a solid program and develop
genuine, God-honoring relationships with giving
partners. We hope this book will be a first step
in training people who are new to the
development field. We have included charts,
templates and diagrams that we hope will aid in
understanding how to build your plan and
implement it successfully.
Digital Entrepreneurship - Mariusz Soltanifar
2020-11-13
This open access book explores the global
challenges and experiences related to digital
entrepreneurial activities, using carefully
selected examples from leading companies and
economies that shape world business today and
tomorrow. Digital entrepreneurship and the
companies steering it have an enormous global
impact; they promise to transform the business
world and change the way we communicate with
each other. These companies use digitalization
and artificial intelligence to enhance the quality
of decisions and augment their business and
customer operations. This book demonstrates
how cloud services are continuing to evolve; how
cryptocurrencies are traded in the banking
industry; how platforms are created to
commercialize business, and how, taken
together, these developments provide new
opportunities in the digitalized era. Further, it
discusses a wide range of digital factors
changing the way businesses operate, including
artificial intelligence, chatbots, voice search,
augmented and virtual reality, as well as cyber
threats and data privacy management.
“Digitalization mirrors the Industrial
lean-startups-for-social-change-the-revolutionary-path-to-big-impact

Revolution’s impact. This book provides a
complement of perspectives on the opportunities
emanating from such a deep seated change in
our economy. It is a comprehensive collection of
thought leadership mapped into a very useful
framework. Scholars, digital entrepreneurs and
practitioners will benefit from this timely work.”
Gina O’Connor, Professor of Innovation
Management at Babson College, USA “This book
defines and delineates the requirements for
companies to enable their businesses to succeed
in a post-COVID19 world. This book deftly
examines how to accomplish and achieve digital
entrepreneurship by leveraging cloud
computing, AI, IoT and other critical
technologies. This is truly a unique “must-read”
book because it goes beyond theory and
provides practical examples.” Charlie Isaacs,
CTO of Customer Connection at Salesforce.com,
USA "This book provides digital entrepreneurs
useful guidance identifying, validating and
building their venture. The international authors
developed new perspectives on digital
entrepreneurship that can support to create
impact ventures.” Felix Staeritz, CEO
FoundersLane, Member of the World Economic
Forum Digital Leaders Board and bestselling
author of FightBack, Germany
This Book Will Make You Kinder - Henry
James Garrett 2020-10-20
An I Weigh Book Club Pick “I have been a fan of
Henry’s work for a long time and I’m excited for
more people to see it.” —Jameela Jamil From the
creator of Drawings of Dogs, a warmly
illustrated and thoughtful examination of
empathy and the necessity of being kinder The
kindness we owe one another goes far beyond
the everyday gestures of feeding someone else's
parking meter--although it's important not to
downplay those small acts. Kindness can also
mean much more. In this timely, insightful
guide, Henry James Garrett lays out the case for
developing a strong, courageous, moral
kindness, one that will help you fight cruelty and
make the world a more empathetic place. So,
how could a book possibly make you kinder? It
would need to answer two questions: • Why are
you kind at all? and, • Why aren't you kinder? In
these pages, building on his academic studies in
metaethics and using his signature-sweet animal
cartoons, Henry James Garrett sets out to do just
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that, exploring the sources and the limitations of
human empathy and the many ways, big and
small, that we can work toward being our best
and kindest selves for the people around us and
the society we need to build.
Giants of Enterprise - Richard S. Tedlow
2009-10-13
Seven business innovators and the empires they
built. The pre-eminent business historian of our
time, Richard S. Tedlow, examines seven great
CEOs who successfully managed cutting-edge
technology and formed enduring corporate
empires. With the depth and clarity of a master,
Tedlow illuminates the minds, lives and
strategies behind the legendary successes of our
times: . George Eastman and his invention of the
Kodak camera; . Thomas Watson of IBM; . Henry
Ford and his automobile; . Charles Revson and
his use of television advertising to drive massive
sales for Revlon; . Robert N. Noyce, co-inventor
of the integrated circuit and founder of Intel; .
Andrew Carnegie and his steel empire; . Sam
Walton and his unprecedented retail machine,
Wal-Mart.
The Lean Startup - Eric Ries 2011-09-13
Most startups fail. But many of those failures are
preventable. The Lean Startup is a new
approach being adopted across the globe,
changing the way companies are built and new
products are launched. Eric Ries defines a
startup as an organization dedicated to creating
something new under conditions of extreme
uncertainty. This is just as true for one person in
a garage or a group of seasoned professionals in
a Fortune 500 boardroom. What they have in
common is a mission to penetrate that fog of
uncertainty to discover a successful path to a
sustainable business. The Lean Startup
approach fosters companies that are both more
capital efficient and that leverage human
creativity more effectively. Inspired by lessons
from lean manufacturing, it relies on “validated
learning,” rapid scientific experimentation, as
well as a number of counter-intuitive practices
that shorten product development cycles,
measure actual progress without resorting to
vanity metrics, and learn what customers really
want. It enables a company to shift directions
with agility, altering plans inch by inch, minute
by minute. Rather than wasting time creating
elaborate business plans, The Lean Startup
lean-startups-for-social-change-the-revolutionary-path-to-big-impact

offers entrepreneurs—in companies of all
sizes—a way to test their vision continuously, to
adapt and adjust before it’s too late. Ries
provides a scientific approach to creating and
managing successful startups in a age when
companies need to innovate more than ever.
Beyond Good - Theodora Lau 2021-03-30
Learn how technological disruption has scaled
the business for good movement to a new
achievable reality and discover how you can do
well by doing good with your business too.
Innovation and Scaling for Impact - Christian
Seelos 2017-01-04
Innovation and Scaling for Impact forces us to
reassess how social sector organizations create
value. Drawing on a decade of research,
Christian Seelos and Johanna Mair transcend
widely held misconceptions, getting to the core
of what a sound impact strategy entails in the
nonprofit world. They reveal an overlooked
nexus between investments that might not pan
out (innovation) and expansion based on existing
strengths (scaling). In the process, it becomes
clear that managing this tension is a difficult
balancing act that fundamentally defines an
organization and its impact. The authors
examine innovation pathologies that can derail
organizations by thwarting their efforts to juggle
these imperatives. Then, through four rich case
studies, they detail innovation archetypes that
effectively sidestep these pathologies and blend
innovation with scaling. Readers will come away
with conceptual models to drive progress in the
social sector and tools for defining the future of
their organizations.
The Startup Way - Eric Ries 2017-10-17
Entrepreneur and bestselling author of The Lean
Startup, Eric Ries reveals how entrepreneurial
principles can be used by businesses of all kinds,
ranging from established companies to earlystage startups, to grow revenues, drive
innovation, and transform themselves into truly
modern organizations, poised to take advantage
of the enormous opportunities of the twenty-first
century. In The Lean Startup, Eric Ries laid out
the practices of successful startups – building a
minimal viable product, customer-focused and
scientific testing based on a build-measure-learn
method of continuous innovation, and deciding
whether to persevere or pivot. In The Startup
Way, he turns his attention to an entirely new
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group of organizations: established enterprises
like iconic multinationals GE and Toyota, tech
titans like Amazon and Facebook, and the next
generation of Silicon Valley upstarts like Airbnb
and Twilio. Drawing on his experiences over the
past five years working with these organizations,
as well as nonprofits, NGOs, and governments,
Ries lays out a system of entrepreneurial
management that leads organizations of all sizes
and from every industry to sustainable growth
and long-term impact. Filled with in-the-field
stories, insights, and tools, The Startup Way is
an essential road map for any organization
navigating the uncertain waters of the century
ahead.
In the Business of Change - Elisa Birnbaum
2018-05-29
Meet the social entrepreneurs who are using
business to disrupt the status quo and rebuild
their communities Our communities are facing
the fallout from the demise of vital industry,
bankrupt economies, bad policy or policing, and
political mismanagement. People are looking for
answers, and the "same old" simply won't do. In
the Business of Change is a practical and
inspirational guide that showcases how social
entrepreneurs from places such as New York,
Chicago, Los Angeles, San Francisco, and
Vancouver, who are weary of waste, injustice,
and government inaction, are using business
savvy to tackle challenges in their communities.
Part storytelling, part lessons learned, coverage
includes: Profiles of remarkable individuals and
companies in such diverse sectors as
employment, food, art, education, and social
justice An overview of lessons learned and real
impacts on the ground Tips for getting started,
connecting to the local community, and scaling
up. In the Business of Change is for everyone
who wants to rebuild their communities and
believes that business can be a powerful,
positive force for change.
Adapt - Tim Harford 2011-05-10
In this groundbreaking book, Tim Harford, the
Undercover Economist, shows us a new and
inspiring approach to solving the most pressing
problems in our lives. When faced with complex
situations, we have all become accustomed to
looking to our leaders to set out a plan of action
and blaze a path to success. Harford argues that
today's challenges simply cannot be tackled with
lean-startups-for-social-change-the-revolutionary-path-to-big-impact

ready-made solutions and expert opinion; the
world has become far too unpredictable and
profoundly complex. Instead, we must adapt.
Deftly weaving together psychology,
evolutionary biology, anthropology, physics, and
economics, along with the compelling story of
hard-won lessons learned in the field, Harford
makes a passionate case for the importance of
adaptive trial and error in tackling issues such
as climate change, poverty, and financial
crises—as well as in fostering innovation and
creativity in our business and personal lives.
Taking us from corporate boardrooms to the
deserts of Iraq, Adapt clearly explains the
necessary ingredients for turning failure into
success. It is a breakthrough handbook for
surviving—and prospering— in our complex and
ever-shifting world.
Lean Startups for Social Change - Michel
Gelobter 2015-11-02
For years, the lean startup has been
revolutionizing both new and established
businesses. In this eye-opening book, serial
social entrepreneur Michel Gelobter shows how
it can do the same for nonprofits. Traditionally,
whether creating a new business or a new
program, entrepreneurs in all sectors develop a
plan, find money to fund it, and pursue it to its
conclusion. The problem is, over time conditions
can change drastically—but you're locked into
your plan. The lean startup is all about agility
and flexibility. Its mantra is “build, measure,
learn”: create small experimental initiatives,
quickly get real-world feedback on them, and
use that data to expand what works and discard
what doesn't. Using dozens of social sector
examples, Gelobter walks you through the
process. The standard approach wastes time and
money. The lean startup will help your
organization vastly increase the good it does.
The Lean Entrepreneur - Brant Cooper
2016-03-21
Leverage the framework of visionaries to
innovate, disrupt, and ultimately succeed as an
entrepreneur The Lean Entrepreneur, Second
Edition banishes the "Myth of the Visionary" and
shows you how you can implement proven,
actionable techniques to create products and
disrupt existing markets on your way to
entrepreneurial success. The follow-up to the
New York Times bestseller, this great guide
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combines the concepts of customer insight,
rapid experimentation, and actionable data from
the Lean Startup methodology to allow
individuals, teams, or even entire companies to
solve problems, create value, and ramp up their
vision quickly and efficiently. The belief that
innovative outliers like Steve Jobs and Bill Gates
have some super-human ability to envision the
future and build innovative products to meet
needs that have yet to arise is a fallacy that too
many fall prey to. This 'Myth of the Visionary'
does nothing but get in the way of talented
managers, investors, innovators, and
entrepreneurs. Taking a proven, measured
approach, The Lean Entrepreneur will have you
engaging customers, reducing time to market
and budgets, and stressing your organization's
focus on the power of loyal customers to build
powerhouse new products and companies. This
guide will show you how to: Apply actionable
tips and tricks from successful lean
entrepreneurs with proven track records
Leverage the Innovation Spectrum to disrupt
markets and create altogether new markets Use
minimum viable products to drive strategy and
conduct efficient market testing Quickly develop
cross-functional innovation teams to overcome
typical startup roadblocks The Lean
Entrepreneur is your complete guide to getting
your startup moving in the right direction
quickly and hyper-efficiently.
Scaling Lean - Ash Maurya 2016
"Scaling Lean offers an invaluable blueprint for
modeling startup success. You'll learn the
essential metrics that measure the output of a
working business model, give you the pulse of
your company, communicate its health to
investors, and enable you to make precise
interventions when things go wrong, "-Amazon.com.
The Innovator's Dilemma - Clayton M.
Christensen 2011-10-04
In this revolutionary bestseller, innovation
expert Clayton M. Christensen says outstanding
companies can do everything right and still lose
their market leadership—or worse, disappear
altogether. And not only does he prove what he
says, but he tells others how to avoid a similar
fate. Focusing on “disruptive technology,”
Christensen shows why most companies miss out
on new waves of innovation. Whether in
lean-startups-for-social-change-the-revolutionary-path-to-big-impact

electronics or retailing, a successful company
with established products will get pushed aside
unless managers know when to abandon
traditional business practices. Using the lessons
of successes and failures from leading
companies, The Innovator’s Dilemma presents a
set of rules for capitalizing on the phenomenon
of disruptive innovation. Find out: When it is
right not to listen to customers. When to invest
in developing lower-performance products that
promise lower margins. When to pursue small
markets at the expense of seemingly larger and
more lucrative ones. Sharp, cogent, and
provocative, The Innovator’s Dilemma is one of
the most talked-about books of our time—and
one no savvy manager or entrepreneur should be
without.
The Origin and Evolution of New Businesses Amar Bhide 2003-10-16
Few would deny the crucial role that
entrepreneurs play in our increasingly global
economy-but exactly what is this vital, yet
loosely defined business force we call the
entrepreneurial spirit? This landmark study is
the first to examine analytically the nature of the
opportunities that entrepreneurs pursue, the
problems they face, the traits they require, and
the social and economic contributions they
make. Until recently, entrepreneurs have been
largely ignored in modern economic theory. But
at the dawn of a networked age, marked by the
advent of e-business and the home office, there's
no question that entrepreneurs have recaptured
the popular imagination. Studies now show that
most men and women dream of starting their
own businesses rather than rising through the
corporate ranks. Yet in spite of increased
attention by many of today's leading business
schools, entrepreneurship has remained largely
a mystery, an apparently intuitive sense of
values possessed by certain individuals.; This
book targets the issues central to successful
start-up ventures, such as endowments and
opportunities, planning versus adaptation,
securing resources, corporate initiatives,
venture capital, revolutionary ventures and the
evolution of fledgling businesses. Focusing on
hard data and evaluations of numerous start-up
businesses, including many of today's major
industry leaders, this book presents a new
economic model-a key to understanding the
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guts, determination, luck and skills that
constitute the underpinnings of corporate
success. Written in clear, concise prose, The
Origin and Evolution of New Businesses goes
behind the charts and graphs of business theory
to the true heart of success. It is essential
reading for business students, would-be
entrepreneurs, or executives wanting to
incorporate the vitality of the entrepreneurial
spirit into their organization.
HBR's 10 Must Reads on Entrepreneurship and
Startups (featuring Bonus Article “Why the Lean
Startup Changes Everything” by Steve Blank) Harvard Business Review 2018-01-23
The best entrepreneurs balance brilliant
business ideas with a rigorous commitment to
serving their customers' needs. If you read
nothing else on entrepreneurship and startups,
read these 10 articles by experts in the field.
We've combed through hundreds of articles in
the Harvard Business Review archive and
selected the most important ones to help you
build your company for enduring success.
Leading experts and practitioners such as
Clayton Christensen, Marc Andreessen, and Reid
Hoffman provide the insights and advice that
will inspire you to: Understand what makes
entrepreneurial leaders tick Know what matters
in a great business plan Adopt lean startup
practices such as business model
experimentation Be prepared for the race for
scale in Silicon Valley Better understand the
world of venture capital--and know what you'll
get along with VC funding Take an alternative
approach to entrepreneurship: buy an existing
business and run it as CEO This collection of
articles includes "Hiring an Entrepreneurial
Leader," by Timothy Butler; "How to Write a
Great Business Plan," by William A. Sahlman;
"Why the Lean Start-Up Changes Everything,"
by Steve Blank; "The President of SRI Ventures
on Bringing Siri to Life," by Norman Winarsky;
"In Search of the Next Big Thing," an interview
with Marc Andreessen by Adi Ignatius; "Six
Myths About Venture Capitalists," by Diane
Mulcahy; "Chobani's Founder on Growing a
Start-Up Without Outside Investors," by Hamdi
Ulukaya; "Network Effects Aren’t Enough," by
Andrei Hagiu and Simon Rothman;
"Blitzscaling," an interview with Reid Hoffman
by Tim Sullivan; "Buying Your Way into
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Entrepreneurship," by Richard S. Ruback and
Royce Yudkoff; and "The Founder's Dilemma," by
Noam Wasserman.
The Startup Community Way - Brad Feld
2020-08-03
The Way Forward for Entrepreneurship Around
the World We are in the midst of a startup
revolution. The growth and proliferation of
innovation-driven startup activity is profound,
unprecedented, and global in scope. Today, it is
understood that communities of support and
knowledge-sharing go along with other
resources. The importance of collaboration and a
long-term commitment has gained wider
acceptance. These principles are adopted in
many startup communities throughout the
world. And yet, much more work is needed.
Startup activity is highly concentrated in large
cities. Governments and other actors such as
large corporations and universities are not
collaborating with each other nor with
entrepreneurs as well as they could. Too often,
these actors try to control activity or impose
their view from the top-down, rather than
supporting an environment that is led from the
bottom-up. We continue to see a disconnect
between an entrepreneurial mindset and that of
many actors who wish to engage with and
support entrepreneurship. There are structural
reasons for this, but we can overcome many of
these obstacles with appropriate focus and
sustained practice. No one tells this story better
than Brad Feld and Ian Hathaway. The Startup
Community Way: Evolving an Entrepreneurial
Ecosystem explores what makes startup
communities thrive and how to improve
collaboration in these rapidly evolving, complex
environments. The Startup Community Way is an
explanatory guide for startup communities.
Rooted in the theory of complex systems, this
book establishes the systemic properties of
entrepreneurial ecosystems and explains why
their complex nature leads people to make
predictable mistakes. As complex systems, value
creation occurs in startup communities primarily
through the interaction of the "parts" - the
people, organizations, resources, and conditions
involved - not the parts themselves. This
continual process of bottom-up interactions
unfolds naturally, producing value in novel and
unexpected ways. Through these complex,
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emergent processes, the whole becomes greater
and substantially different than what the parts
alone could produce. Because of this,
participants must take a fundamentally different
approach than is common in much of our civic
and professional lives. Participants must take a
whole-system view, rather than simply trying to
optimize their individual part. They must
prioritize experimentation and learning over
planning and execution. Complex systems are
uncertain and unpredictable. They cannot be
controlled, only guided and influenced. Each
startup community is unique. Replication is
enticing but impossible. The race to become
"The Next Silicon Valley" is futile - even Silicon
Valley couldn't recreate itself. This book: Offers
practical advice for entrepreneurs, community
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builders, government officials, and other
stakeholders who want to harness the power of
entrepreneurship in their city Describes the core
components of startup communities and
entrepreneurial ecosystems, as well as an
explanation of the differences between these two
related, but distinct concepts Advances a new
framework for effective startup community
building based on the theory of complex systems
and insights from systems thinking Includes
contributions from leading entrepreneurial
voices Is a must-have resource for
entrepreneurs, venture capitalists, executives,
business and community leaders, economic
development authorities, policymakers,
university officials, and anyone wishing to
understand how startup communities work
anywhere in the world
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